
 To Whom it May Concern: 
The attempts by the NAB to limit the available technology in today's marketplace 
represents yet another short-sighted attempt by a reactionary and out-of-touch 
group to limit the choices available to consumers.  If the NAB fears its 
inability to compete with XM radio services, it has two simple choices: 1) It 
can update/upgrade its own services to compete with the superior product offered 
by satellite radio, or 2) They can watch their declining market-share decline 
even further.  It should not be the job of the government to protect the 
diminishing influence of a group of businesses unwilling to bring themselves 
kicking and screaming into the 21st century. 
 
Lance Eastwood  
 
 


